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� The most common reason for being in 
Attleborough is for shopping (51%)

� An overwhelming majority (54%) travel from 
within the Attleborough postcode (NR17)

� The majority travel to Attleborough either � The majority travel to Attleborough either 
daily or weekly

� People would prefer to park in Queen’s 
Square but most used Sainsbury’s car park
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� The majority of people park for up to two 
hours

� 46% park all day, followed by 33% who 
park in the mornings onlypark in the mornings only

� Well over 50% drive into Attleborough
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� The people who tend to agree mostmostmostmost strongly 
are:
• Business users (67.7%)

• Residents (64.1%)

• Car drivers (56.1%)• Car drivers (56.1%)

� The people who tend to disagree most 
strongly are:
• Commuters (52.1%)

• Tourists/Visitors (51.4%)
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� The people who tend to agree mostmostmostmost strongly 
are:
• Shoppers (78%)

• Car Drivers (77.5%)

• Business users (72%)• Business users (72%)

� The people who tend to disagree most 
strongly are:
• Tourists/Visitors (49%)
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